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10. guwuunaulgy (Campaign Formats)
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1. Relationship Building 10. Flexibility and Cost
PUBLIC RELATIONS DIGITAL PUBLIC

(TRARITIONAL) RELATIONS
« high investment « influencer
« fixed timelines + social

2. Messaging Style

PUBLIC RELATIONS DIGITAL PUBLIC
(TRADITIONAL) RELA

4. Vindeaging Elornators

PUBLIC RELATIONS DIGITAL PUBLIC
(TRADITIONAL) RELATIONS

PUBLIC RELATIONS DIGITAL PUBLIC
(TRADITIONAL) | RELATIONS

handshake f influencer
) ;s ool

news pagees =" communities

« formal press releasesL/  + conversational
- formal language + engaging
« top-down < « storyteliing
« short-form
 dynamic

+ formal press + niche audiences
releases S [,, « online communities

+ formal language - + consumers
+ top-down « intemet users
« influencers

« less adaptable — communities
« broad online
networks

media reporter broad online
networks

5]
9. Audience Reach 1:Relaticnship Building \‘ 2. Messaging Style 3. Measurement and Analytics

PUBLIC RELATIONS DIGITAL PUBLIC PUBLIC RELATIONS DIGITAL PUBLIC
(TRADITIONAL) RELATIONS (TRADITIONAL) RELATIONS
« limi . . 4 * precise metrics
limited geographic global reach 9. Audience Reach 3. Measurement hard to track O[T e
scope [ + segmented ) c
» specific readership (% targeting -

+ domain authority
« real-time data

+ broad broadcast * niche markets . ' DIFFERENCE
+ scalable i< l BETWEEN |
PUBLIC RELATIONS
AND
DIGITAL PUBLIC
RELATIONS

®

8. Campaign Formats
PUBLIC RELATIONS DIGITAL PUBLIC 4

(TRADITIONAL) RELATIONS 8. Campaign
+ press conferences « social campaigns Formats
+ media events
+ launch parties
+ media kits

5 PUBLIC RELATIONS DIGITAL PUBLIC
4. Interaction and (TRADITIONAL) RELATIONS

Engagement + less direct
+ media filtered
* longresponse times e
+ passive conversation
« active

6. Stakehdider Focus 5. Content Longevity 10. Flexibility and Cost

PUBLIC RELATIONS DIGITAL PUBLIC PUBLIC RELATIONS DIGITAL PUBLIC PUBLIC RELATIONS DIGITAL PUBLIC PUBLIC RELATIONS DIGITAL PUBLIC
(TRADITIONAL) RELATIONS (TRADITIONAL) RELATIONS (TRADITIONAL) RELATIONS (TRADITIONAL) RELATIONS

7. Distribution Channels

+ print media « social media « broad publics + niche audiences « translent |/« evergreen + high investment « costeffective
TV « blogs « investors « online communities « news cycle ®\ « searchable « fixed timelines « realtime

* government « daily paper blog posts iy :gg:z;r;egs;gﬂ
* news agencies + podcasts rean + intemet users N « articles scas ¢
* wire services * online news, SEO . cers « remains online aglie

« radio * websites = * consumers

 less adaptable
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Influencers and Thought Leaders)
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4. nsl¥lodeaiiiiefianasussvnduwus (Leveraging Social Media for PR
Outreach)
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lyggailine

2. afeanuduiusiudungiaweas (Build Relationships with Influencers)

dungleuwesidnsnalnuuuwnanesuleduaiiiy Auausasiudenuduly
luesiidedsariifinmudiuumnniilonssnansurivosgaunmave N §1ay
Preifinanunenlunsssnduiusaia

3. Ian1sudadunazuanvasTeiauulYduaiiiie (Run Social Media Contests &
Giveaways)

nsudsdunaznsuanveseialfiuisinlunisiegagntagtunazgndidmne
Tsunsumanildifissudifiunisiidansumidu uisdidoyadednieafuglddanns

ilullunanlguszoduiuslagneme
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4. Annun1snanifausuaLazdiaaugan (Monitor Brand Mentions & Engage)

vnndsgnirdedudaniiuledvosnusudvosnmuazufinuusudduluaneives
WINLUN ﬂ’]i@]ﬁ]UﬂﬁU%ﬁ’JL%Q‘U’JﬂLLﬁB/‘M%E]L‘?Na‘Umd’]ﬁ?uﬁ]ssﬁl’lEJLﬁiJﬂ’J’]EJﬁﬂWEﬂQ‘UENQﬂﬁ’] R
Hunagnsussuduiusia

5. Tiawanladeatithanuuideanlyane (Use Paid Social Media Ads)

Wudszansannisldineleelflavanledeaiifowuudealdaeinsadmune
annsadianguuszrnsianiziensiivuadvunemaniziagas vilrdulaled
nquiluneIsiutenuUszrdRusAIar0IRM 21N UIUUTZUIMBE19TIYRE 9
dielilsuselemigeanannislavanuuuideailiane

6. ANAULATIATIZANAGNSVRIAM (Track & Analyze Your Results)

nsindulalaglideyaduiiugruveamsUssuduiusiaviaiidussansnin famu
LaznTIRdeUMTTnlsEANS A mmdn (KP) egheadnaueifioUsuifiuusyansnmaesnany
WU VBIAN

7. msgszmmsﬂszmé’uﬁus‘ﬁ'uﬁanisuﬁu6] (Integration of PR with Other
Activities)

nsUssrnduiusiavialiannsavhauldiesies fausidemauuiuianssy
3 anunsnvenuTIBmdeanUInsUserduiusosuladifiefulefefvzfiunansenu
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1. IUABUNITIZANANAA (Ideation Phase) ad1slotfaNasvassntdenndodny
% L3 14 a 1 ]
noUszasdvaawauiUglngldmatinsingg wu
- MSZANAUBY (Brainstorming) TIUTIMTINATANuraInuaeiienUilulelfe
9E198aTe
- wailalafenugngn (Worst Idea Technique) atiuanunisuustdulowdslis
H93nUsENEANANATINETSA
- A1swauiA21uAn (Mind Mapping) kanininanudeulesseninglaiie
$19°) 39U
- NI9319AN (Sketching) TS epgseLiaad UBLLIAALAEI19lATIESS
wAULUsY
anudilaaudeinisvenguimnewasinsgiwaulglugaamnssuanan
WeEuFanANNdNTIaLANENVRY
2. 11585191399317 (Create the Narrative) Wausess1Inaulagadulegdu
a % L 1 ¥ Qll
YOINAN TN Lngyjastium
- FOANUNANUATAIAN
- AUDIUITUALALBIAUTENBUNITOBNUUU
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3. 8519nagnsn15UsTVIFUNUS (Build an Outreach Strategy) szysiainunuay
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deflingdesdaenndesnuingussasd IiaudAyiunisusssduiusniinaninluds
nau e aulaeg1aunase 1INNIINITRELNSLaNIng

4. JoanawazUssiiund1ud13a (Measure and Evaluate Success) #asa1niUngn
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1NN AUL VDI Rodsevich (2025), Baldwin (2024), Ljubenovik (2025), Patel

(2024) wae Hitches (2025) fanantnesu asulans wwmsazdaauanuzlunsimuinig

UsgndunusAvaLminUseansua fall

1. YsaunsnsAanINYsEaNSAN (Integrate Performance Tracking)

wanslifiutalselovindudeddduinnituanissioeudnilude (Integrate
Tracking)
UMY TR (Measure Effectiveness) 1t 89ndounayu nN1snaaelusun

ASNYUIINBIAID1DI AaTEIULUINISAAIA (Share of Voice: SOV)

2. M3USZAUAIYIANAN (Key Metrics Evaluation)

[N

a v o . a oA A a oA
asngaunau (Backlinks) UsgllumnUU Y00 aLas UsUIUUDILNaInNUN

' = ' . Y a ay 1aa ¢ A
A1SNAN209UUA (Brand Mentions) A513@8UNN5919997 biTAaNankrasd
Y3000

v T Y A a Y a
NSLUIYUINLLIIAID19949 (Referral Traffic) AAMINHLUIYUNNIINATTINEY
41VBIED

duuUIN19Aa9 (Share of Voice) W3suiilaun1sueuiuLUTUATUALY

. ThnSestiafnnuiiuuzin (Utilize Recommended Tracking Tools)

= A a ¢ v < ¢ a . a ¢ a
Lﬂsammmsﬂw%gaL'J‘Ulszm%aagma (Google Analytics) AATIEANOANTIN
AlduazurasiunveIn STy
1AT09807LAS12 SEO wazdendaundu (Ahrefs) asaaadeulusinaden
JOUNAULATEIUIALALLIU
1A399H83LAS1ZH SEO wazn1smainaana (SEMrush) asiadeulss@nsnin
YoIALITALATURYALTIANAUNITUYTY

a A a = ¢ o ¢ a P
isasdlafnniunisnaninnusuauudesaulatuazlyfeaiithe (Brand24)
AnMINNIINENITLUTURLATANFANKUULSEALNY
LA309HBTIUITINUALINYITIYIIUNITIHBUNIY1INTaN15U g Tude

(CoverageBook) 4n5zLU8UNNTIILNUTMNVBIEDINDA1TTIBNY

¥
= o L4

4. 15 ule 4R IAN1TUTTYIFUNUSAUAITTANANITANTUIUNAIAY NS

§303 (Linking PR Metrics to Business KPIs)

gaavugkazn1skual (Sales and Conversions) TARANTENUVDINITIIEITU

Y1VBIFBADNTTOLALNITAINEL T



258

- MSUBRULUTUA (Brand Visibility) Usgtlun1sifinduuesnisnaniiawusun

a |3

LATAINGDAUNAU

(%
Y [

- MsidaUsMaINAT (Customer Engagement) Useiiludddin au nadild
vuiulesuaznsidnensn

- MIFINANUININITAATA (Market Positioning) #533a8UN15UINYAIVBN
douazmsinsdeanngifoansy

5. a¥ratiomniinaule (Craft Compelling Content)

- viaudlanguidavung (Audience Understanding) 398A11uvaulLaY
ANNNY

- suuvuidlannfinainuane (Diverse Content Formats) n1slduden dull
n517in 37l uaznenwmadifiesnwauayla

- prsnyszAnsatnnaladuna (Search Engine Optimization: SEO) n1sld
mudnfiAsdeaviinyszansamielrueadiuldlunanisdum

6. wawnagnsnisitnfengadmuneutaunss (Develop a Strong Outreach

Strategy)
- szylarindenugidvinauaztiny1ivan (Media and Influencers)
- adanuduiudifiosruisauazaanlunisiiausiufuegiawiaia
(Personalized Pitching)
7. Wiuseleviianledeaiideiaiiunisuaaiiu (Leverage Social Media for
Visibility)

- SanmsudeiunSenanvessisiadieiunisiidansaun (Content Amplification)

- Twadludrsnanifinisildiuiingsgauazlfusvuiiniiisades (Audience
Engagement)

- Mlevauuuids Suiidiuadvansiedhfanguuszansianig (Brand
Awareness)

8. M5IVHDULAZIATIZHHNAANS (Monitor and Analyze Results)

- M9F0U KPI Lﬂuﬂﬁsﬁi’ﬁLﬁai’mﬂizﬁw%mmaumumfy (Track and Analyze)

- USunagnsmudeyalivinuazaiausiug (Optimize Strategies)

9. nsUiulgsnaztniionnanldsregnedaiiias (Continuous Content Refresh

and Repurposing)

=

- dUwallemillegiiiosnwinuiigites (Update and Repurpose)



- duflemiiuszavarudnauldalusuuouingg densidrdeiiniety
(Extend Lifespan)

10. WUINNITUTEVIFUNUSUUUYIUING (Integrated PR Approach)

- waunamesudulssnduiusaavadidunagninisnainiineduidle
iunanseny (Align with Marketing)

- nagnsvenelenianisgnauny wussendliasienudennnestiuunanilosy
diesasdungiinssu Social Search vasffuslnagalui AsflvasadranTedng
demiudaunsafiunisueadulunanisdum uastaduadnnuindede
Ifuesanslussezeegeliused@nsnim (SEO and Social Media)

FrensUfTRmumuugthmand esfnsrneg annsaiansUssduiusaaa

Ieeeneiluszansnm Faagdeifiunisueniiu mnuundedie wazUszdniaiwniagsie
53y

AUSTALAAIDILUINITRAUTINYE N1TUSEdUNUSATTasanaT19du avidu

UWNURIAILAR (Mind Map) #ail
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= CONTINUOUS ) T JR905L = TS
gz CONTENT REFRESH (@) (i / L uTiLizE D AHREFS

= AND REPURPOSING ('3 ) RECOMMENDED < SEMRUSH
TRACKING TOOLS gt

( COVERAGEBOOK

&7 SALES AND CONVERSIONS §
@ BRAND VISIBILITY @

55 CUSTOMER ENGAGEMENT ()"
%1 MARKET POSITIONING Q)"

.1 GOOGLE ANALYTICS

B} AHREFS

5 SEMRUSH < SEMRUSH
& BRAND24

(5, COVERAGEBOOK

HOW TO DEVELOP
DIGITAL PUBLIC
RELATIONS

UNDERSTAND THE AUDIENCE 538
ENGAGING NARRATIVES
DIVERSE CONTENT FORMATS
VALUE PROPOSITION &)
FACILITATE SHARING <3

SEO OPTIMIZATION {5

UNURIAIUAR (Mind Map) LI I9nIsWaunyineensUszeduiusadva
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Rodsevich (2025) {lu CEO 984 PRLab fU3nwidudszundusiug wazgineusy
Frudefiduszniadotnsiiuyssyrduius trauowuidn “Disadvantages of PR:
Challenges of Public Relations Today” lﬁaqﬂumﬁmﬁ'mﬁ’u ANUYITMIEkazgUaTIATY
MR YENsUsETduTuSAaTa fai

1. AugIna1uInlunisIana (Difficulties in Measurement)
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2. ﬂ'ligzy,Lﬁ&lmiﬂ’)‘uQumiiwmmhﬂlm?ia (Loss of Control Over Media

Coverage)

nildlupnuvimieid1AnvesUseaduiusaina Aen1suianisniuauisnis
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3. NANIZNUVBIINILIAT (Impact of Timing)
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fvuanatlmiliiie g ssnduiesiiumadegnuaznevaussedimsnat inaunay
Fy A UNTINUHILTINAENS
4. anulinuuauvaINaans (Unpredictability of Results)
Tuflerlssuuseiuldlunudszanduiug wangfidiiunisegsionalduszay
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5. AvudesvasnsUszndunusisau (Risk of Negative Publicity)
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6. ﬂ’a’mm’%ﬂﬂLLazmmnﬂﬁugwiaﬁu (High Stress and Pressure on Teams)
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7. Uguni389A21193918 (Authenticity Dilemmas)
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8. AndssNMsUamedayauniiuly (Oversharing Risks)
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9. mM33udayasnniiuly (Message Overload)
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10. a1uviam1elunissaudienudunglauias (Challenges with Influencer
Partnerships)
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11. Y931n909 Al Tun1suszadunus (Limits of Al in PR)
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12. msuruUanevastywnans (Escalation of Small Issues)
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Management in a Fast-Paced Environment)
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2. M3fiduTINVRINTNULAEA1TINEIYAAINTNAANEINIA (Employee

Engagement and Talent Retention)
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3. m3Ufuialidrfumsudussuduiusiuasunyasegnasaiaan (Adapting
to Constantly Evolving PR Trends)
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NNweN1585191UaMANA (Creation of Digital Content Skills)

1) duiisafawazuiluilomadvabuguuuusigg (Wu 3ake e Jenu wall
...

2) dugnunsatiauefendudsinisdeasluaninwindeuddvialaetagnsies

3) duannsaudastayauardnseiloutayaluguuuunieg la

NnezaUUanfen19Advia (Digital Safety Skills)

1) duszdnseislayadiumvedu

2) dundnideanistattesiugauluaninwindeudivia

3) duausaszynginssuiiludunsiefiensdmansenudeduuuiniasviedeny
soulauld

4) dundnidsangAnssuniludunsieuwasetisdenuesulal

5) feuizyiAanssuAdviala g (Wi SUlnangunin uananuAniu..) Surzfnds
HATID1ARTY

6) loutatludayafdvia duaunsaundesrnududiuiuazmuvasndevesdu

inwzanuvivanwiulalulanfana (Digital Empathy Skills)
1) duannsadilarnuidnvesBuluanmundenddsiale
2) SuBudivzthemdedduluanmiindendda

3) fuiansngBuluanimundendia

4) SudnlsfemnuAniiuvesiduluaninuindondia

5) dumdeyaneuniazhanrnufniiuluidelag
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[nsannu QR Code

Cismaru and Ciochina (2018) 1Ju919158U52313M8188n1580a154a2N15

U a [

USLUPAUNUS UMIINOIAULAIIALNDNITANWINIINISIEDILAENITUS USSR uALTas

9 Y

= Y 1

Tsuilly wavn1AYATYEAENS UM IeNdedugiuie 15w 8and lananadi Fauadivdn
LazderaiioUssdfiuinusnsUsynduiusaava dll

anuaunsalunsldaudedausaulati (Ability to Operate in Social Media)

1) duasrlusinavasiesluaieiivdiausaulail

2) duansasunalusindvesduluiniadnsdiaueoulalla

3) 5ummiml,ﬁ‘lﬁuLﬁlamﬁmaﬂﬁ]ﬁm%’uﬁémmmé’uw{

4) duanunsausulsamamadiadng desq Tuvdendiudmietnd Facebook vas
dula

5) SUASLATEENLUUUEBNUa IS LLO W VLR

6) fuanusaldiniesdlonmiadevd msuremseulatvesduasld

7) nandildlunsharudueefudume el

ﬁ'ﬂ‘i‘:}xﬁ’m‘l’fayja (Information Skills)

1) nanfldlunisfundeya

2) prandlaieafiuwevuiin

3) poudilaientunisnannds

4) Suvevdedinuesulatiuazirdesdiodumunnnidesaiy

5) SuRsanideyatiuindefiovdimniidunudulunarsdemnsosula

6) duidoirioyatiudunuaionnduldfunniewudedinuseulay

7) Toyaauiuinlvdulianunsaddiusiulunisdeansinudedinueauladle
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NNWLAINNABDILAAINIIAIN A — N15TEIUIUNFIANLaza1sual (Digital
Fluency Skills - Socio-Emotional Involvement)

1) ndsanTnadludodenooulatiudr dulliaunsamunudoyadulddnsely

2) Fundriinsaivieteiausuuzidiauanglidedemoola

3) duithlaufdiusseminstemsesuladidudidmniu

0) Fudnlaldesmnduilefauiinemnielunsaunuiosulay

5) duinginasidmsunginssueeulatiisensuls

6) Auanansasulledudeyadnuiuannandeamdudvaniag lalunandeiu

7) duanunsadarusiulunsaunuivulnaanesusige AuauNInnd 3 Auluan

wennula

MudInnule
[nsannu QR Code

Afrilia, Rhizky, Putri and Ratnasari (2023) \Ju019158ausdanuA@nsLas
$gFnaas Universitas Tidar a9 Magelang Ussimadulailide lanaids Frusindnuazde
fanuiiteuszdiuinuznsUsyduiusaaa s

NNeA15ULEUD (Prosuming Skills)

1) éﬁmmf\]Lmyﬁﬁagﬂu‘[m%aﬁﬁaﬁﬁﬂ%’

2) Suanunsaadreyddmsunsieansosulal Wy Instagram, Facebook, Gmail

hay Twitter



3) Jugnunsaldgenduriiiioadrsunau Wi Microsoft Office 1

4) Suanunsaldvonduisiiioadanasiu 1wy Adobe Photoshop, Canva wa
Corel Draw

5) Suannsaadiunanuniem e unsly

in¥eN15n52218 (Distribution Skills)

1) duldnasandnisuusiuludeaiiive

2) ulifioeivesnisinasslulmdvadiiie

3) SuldTesveinsaniuaniionuzihionssy

8) Suurdidonludeaiifonomnlnonsdaglidesldrufndiu

yinwen1suan (Production Skills)

1) Suanunsalwaddoyaiildiune waruiulgsdeyalasldduiouinillideya
wagunaula

2) 5ummia"3Lﬂiﬂgﬁ%@gﬁﬁlﬁ%’tlm

3) uansoadrademanludvaiiiie LLazLﬁm/ﬁm/LLﬁlﬁugﬂmw Inle wazidesla

Nnwen138d7usU (Participation Skills)

1) Sufldnsmedraudsilugnvuesuladiiiedosivandurosdu

2) fufiduesnaudiiuluunanesudelvisigeg

3) Suannsaldfiesuansenudndiulazuelulsdeaiioiion sdeans

4) Fuanansalideyatignieailefidiauanansisamy

5) dufiufauiusiuledoaiifelaoddafangsedovvesigurafentudeyauay
n3vgInssunediannsetind

6) Suuszfiunardnsaifomiisusuinanuulsdoaiifodulsye

ANWEN156519655A (Creation Skills)

1) dunsesuazasiaaouiiomidunslaayey uazarailomiululneusulsidn
Aualeuarid1ri1eve999AnS

2) $rdaldvinismeunsidenfiduni1snseuarnsiaaounds Inedeniy

ngszdeuresiguiainmedeyauaznisviigsnssundiannseiind
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Y
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v o A aa o
- ASYnweAsRIva
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ANIUALTINYLATUATA
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9. annsansradeunITeiievesteyatmarsuulanssula uazaam
pszmtindiReriungruneddva Wedesturundssandonnauyaseulatisne

10. Hawsnistumsuntesteyadiuunnanazdoyaratadnsagreiany lnedndny
dlawarufiRnnumdnnisinmanusiuasasnsenslewes

AUAIUITAAULLBNRANG

o A A

11. @150dUAL ARNTY Uavldonuaslayanivafiueiomeuiunldauld
9E19nNABY
v & o ¥ a faa o 3
12, @3U15099NU #135899034 wazsenldlianidviaannszuuaann (Cloud
Storage) w3pgUnsalinum1eY laegraduszuy
13. 1 lauas U UAnungvunedvdns (Copyright) Wagn159198umnasnuLile

1%

Wemadviaunleauy

14. ansadeuviessussniion (Storytelling) Wimnzaufuunanwesunasta
#1199 (WU Facebook, Website, TikTok)

15. gunsapenuuUNTin ssduniadnnesiussneudad (Layout) iledeans
Poyalihaulale

16. aunsavsuusuiludonifu (EditUpdate) Thutagiuuasfagaauanla
voanguidmungla

17. annsalgnulusunsunssusunaindulun1sanmednlonsannuasninlaegn
AADILART

18. fmnuansalumsdenldia3asiiefdvia (Hardware/Software) fianzauiu
USTLANUBIUTIHER

19. awsadan1shidde (Media Format) warutadld (Convert) Wimanzaudu
nmsweknslukaazpmigla

20. ansnsofndusUuuunsiiaueidovllg Ausnsuarlisilag

21. gnsauszendldinsud (Trends) vienseuaderdlulagiuunaiassaneu
MUALABE19TUN Y]

22. nériiaznnaeddiedesiieviowmailalmlg WeadsUszaunisaifiuanindlyiu
mmmuaz;ﬁu

nsaeaswazn1siidausIumneRia

23. @unsadenlgaamnavisawnanasufavia (Wu Email, Chat, Social Media,

Video Conference) lawsnzauiuinguszasauasniames



24. gansalgauiliaesuaziasesdionise) YesdEeRIalNeNITERa1T (WU NS
e, Nsaslng, nsldiasesiiolna)

25. WilawasufuRauunsemlunisdeanseoulail (Netiquette) $3189A15WAIY

'
A aa v

Huahuswesdulunislideddva

26. annsaFeuiFeaaziaueteyatmasiudeddvaldedistaau nszdu uas
ESEET

27. mmmﬁamﬂugﬂLLUUﬁﬂizﬁﬂﬁLﬁ@miﬁa'aui'w (Engagement) #39n15M9U
Tuanidsurudndiuegisainaassdanngsuansld

28. mmmﬂ%’ugﬂqumsﬁ%aumﬁam (U NSk UsEnay, dulunsidin,
Alodu) Winmneanfunguidwangluusasdoamsld

ANEUTTNAUTBYALAZNITNTEANY

29. annsadudu 1 wazAnnsesteyaiidnduainunasing Iéegasinduas
ERTEET

30. fimuanunsalunsinsiest asaaeunIgndes warUsziliunianidedie
URNIVERIGHE

31, annsadnszuy vevy wasdaiudeyaasaumaiieliiesonisonldany
Tusunpn

32. anansndenlidesmilunmameunsdeyarnaslfmnzautuidonuay
nasnnang

33, fimsnauunszuIumsdsieuaznsznedeyastaduszuuiielinsounay
H3UENS

34. anansaRaURaNTSNSEedeyauar Sullafudalauauuy (Feedback) 91NESU
a3l

35. aunsngosdeyaiiiaududouliidilade uasFeudsahdudenldoga
waula

36. 1donltde walulad visiriesilousznounsuiiaue (Visual Aids) léegns
A9ATIARAT NN AY

37. fypdnamiirluniniaue fanwusiula waldidsadonviniedeansls
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dasunuomsweun
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v

1. ysan1snsinnuydssandniw (ntegrate Performance Tracking)

Y & < s v v | ' ' a
— uanshiiiudeuselerundudeslaninniiuanissieanuenilugde (ntegrate

Tracking)

— LUWMTIReN99 (Measure Effectiveness) 11U S4AGDUNAU N1TNAIDILUTUA
ASNYUIINBAEIDN9DY azEIULUINITAAIA (Share of Voice: SOV)
2. M3UsZAUAIYInUEN (Key Metrics Evaluation)
Aandaunau (Backlinks) UseiliumnuudodawasUsSunue9wnasiiun
n1sNEEaLUTUS (Brand Mentions) As1adeunsensdeiluilaaiannunaad
Y3000
[ T Y a . a Y a 1
NSLUIVUNNLLNAID1999 (Referral Traffic) ANRIUHLYITUNUIDINATTINEIUIN
a
V99ED
1 1 . = a < 6 & 1 1
d9ULUIN13ARA1A (Share of Voice) lWIBUWEUNTUBATURUTUATUAKYS
3. TdnSostiafnnudiuuzin (Utilize Recommended Tracking Tools)
o A a ¢ v < L3 a . a '3 a v
\wInsliadnszudayaiiulanvasniia (Google Analytics) TAszvingAnTsus Ly
LALLNAINUIVDINTU VL
LA59938ATIZY SEO wazdendaunau (Ahrefs) nsiadauldsinddendaundunay

21NN



\nS0siiadiasngdt SEO wazn1snananavia (SEMrush) asavaauUssaninmuesdd
AinuasUayaliednaunisulady

iw3asdiofnanunsnaieusuduuiesaulatuasludeaiiiie (Brand24)
ANMINNITNENIDUTUALREAUTANLUUS BN

inTasiiesrusunazdnimsnumameunwstiaiensusnglude
(CoverageBook) ¥aszilaunsyeugnvesdeifienissesu

4. maFeulesialfansussrndunusiudaa Tanantsaidusuiiddyms
§313 (Linking PR Metrics to Business KPIs)

ganvTBazn1suUag (Sales and Conversions) TANANTENUYBINITINBIULYIVES
deronsgonarmsamzdou

AsuaaiuLUsUS (Brand Visibility) Uszifiunsifintuvesnisnananususmuay

Asndaunau

[
Y [

n133dUIIUVRINA (Customer Engagement) Usziliusiin Lou nanfilduy
Suleduazrnnsidaus

NM3MeAUMLINN1SAaIR (Market Positioning) asaadaunsusngivesie
LazN5E1sBIngITeIney

5. a3radonnfiunaula (Craft Compelling Content)

ianurlangadmaneg (Audience Understanding) 338AnavaukagaIam
e

sUuvuiiaviivannuans (Diverse Content Formats) n1sléuden Bulwinafin
35le uwaznesuaadiesnvinuaula

mainUsEansannalndumn (Search Engine Optimization: SEO) n1sldfman
FAsitomasifinUssansniieussdiuldlunanisium

6. Wanagnsnsiihdsnguitivuneiudaunse (Develop a Strong Outreach
Strategy)

sryuarAnsiaiuidansnauaziny1Ivan (Media and Influencers)a$ng
auduiusiiesusanuazaanlunisyiaususueg1susiase (Personalized Pitching)

7. Wuslevianludeaiifaiiadiunisusadiu (Leverage Social Media for
Visibility)

IANTUVITUNTOUINVBITIIALNBLLNTHEIUTIN (Content Amplification)
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Inadluthsnanfifinsiidiusugsgauaddfusvuiiniiieates (Audience
Engagement)

Tlawanuuudeiuidvuatmmnediethianguussrnsiane (Brand
Awareness)

8. AS2FIUUAZIATIZANAANS (Monitor and Analyze Results)

avvaau KP iulsesuiietnussansanaeuauisy (Track and Analyze)

USunagnsnudeyaidadnuasdaiausiug (Optimize Strategies)

9. msuuussuazindovanlddratnasiaiios (Continuous Content Refresh
and Repurposing)

é’ﬂmm‘ﬁamﬁﬁagJJ'Lﬁa%fﬂmmmﬁaﬁm (Update and Repurpose)

ﬁﬂLﬁamﬁﬂizaummﬁwL%ﬁmﬂ%'%ﬂugﬂLL‘U‘U@'NG] \lonsuddeiing1etu (Extend
Lifespan)

10. WUINNITUTLIFUNUSWUUYININTT (Integrated PR Approach)

KA U s du USRIl fUnagmsnInaaTin et ueuiy
Nansenu (Align with Marketing)

nagnsvgelontanisgnAuny wUsegndldasinnuaenndesinuwnanlosy Wie

'
I a

o a . Y a o Y A & A | a
5835UNgANTIN Social Search vasuUslnAgalvy Aty isainanIevieiliemNudunsaiy
AsuRUlUNANITAUTT Lazldsuas AL lriusRnsluT ez e84l

Yse@nsniw (SEO and Social Media)
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Rodsevich (2025) 174aLaus Uz unaunNISNaIUIneeNISUSEaunusaava I 3 Tunau

(%
P

2e
=

[ (%
U v v [

Tunouil 1 frianan (Key Metrics)

(%
(9

Jupou 2 Iesllanuuzindgmiun1sinniy (Recommended Tools for Tracking)

% [

TUROUN 3 MIWeNlenTinn1sUssmduiusiumdiaranisaniunundiAgniegsie

(Linking PR Metrics to Business KPIs)

Baldwin (2024) T998Ld@Uawus TUNDUNSHAILIINYENANTUSEUNEUNUSANE 3 8 TumDU

(%
=

U

e

(%
(9

TJunaud 1 menudilangudinung (Understand the Audience)

Qe

URDUN 2 NTHEIUTILEIUNISLESDY (Narrative Engagement)

2

(%
U

TJunauil 3 sUkuuLilanivanyvany (Diverse Content Formats)

unauil 4 auAdLEUe (Value Proposition)

ee ee

2

Uneu 5 o1neaNUazntunsuUsluLilon (Facilitate Content Sharing)

(%
U

Jupoun 6 NsiNUTEaANSANalnAUNT (Search Engine Optimization: SEO)
TJupaui 7 nssiudleriudungieugaiiaziiinieminudna (Collaboration with Influencers
and Thought Leaders)

TJumaun 8 nsUTuUsazanLUasilan (Content Refresh and Repurposing)
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v 6 Y

Liubenovik (2025) T¥¥aiausuuzdunaunsiaunvinuymsusvanduiusaaia 1 6
Funou il

Funouit 1 mawaudessmfials (Developing a Compelling Narrative)

Funoudt 2 nsadraiemfianunsaurily (Creating Shareable Content Assets)
%”’umauﬁ 3 gULLUUﬁmiﬁmim’l (Formats to Consider)

Supoudt 4 mslilsdeaiifeiionsussudusiug (Leveraging Social Media for PR
Outreach)

Supouit 5 nsiufauiusiudiisnsnavuunannesuledea (Engaging with Influencers

on Social Platforms)

Tumaudl 6 Wunsueuulenliigaan (Maximising Content Visibility)

(%
= o [

Patel (2024) lsiolausuuzdunounisiamuninuensUssnduiusaaa I 7 Junou dall
%’umauﬁ 1 a%f’mu‘j’amﬁﬁ’laﬂﬁl (Create Interesting Content)

Fupoud 2 amudiudiuduigioumes (Build Relationships with Influencers)
Funewudl 3 fan1sutsiunazuanvessietauulndoailifie (Run Social Media Contests &
Giveaways)

Supoudl 4 Aamunnsnaniususuaziidiusan (Monitor Brand Mentions & Engage)
Funewudl 5 Wlawanlsduaiifowvuidodilddne (Use Paid Social Media Ads)

funoudi 6 AnMuuaLIATIZYHaENEVRIRN (Track & Analyze Your Results)

Fupoudl 7 maysanmsUsssdiudiuianssudug

Hitches (2025) THUalauan Uz UR aUNISNAIUITNBENISUSEIAUNUSAIVE T 4 Tunau

1%
=]

U

Qe ae

URDUN 1 TURDUNITIZANAINAR (Ideation Phase)

2

Qe

URBUN 2 N5A519:309917 (Create the Narrative)

2

Qe

2

UnBUN 3 a51aNAENENITUTEYEURUS (Build an Outreach Strategy)

Tupoun 4 SnnanazUseiiuaudsa (Measure and Evaluate Success)
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